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The importance of financial literacy: Evidence and 

recommendations
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• The level of financial and risk literacy is very low

• Disaggregating the evidence: large differences 
across countries and demographic groups

• Large initiatives and programs are urgently needed

Three main considerations
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Financial literacy across the globe (S&P Global Finlit Survey, 
2014) 

Only 1 in 3 adults worldwide have basic financial literacy

% of financially literate adults
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Gender differences in financial literacy around the 

world

In most economies 
around the world, men 
have higher financial 
literacy than women
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Financial literacy in selected countries in Europe (S&P Global Finlit Survey, 

2014)

• Financial literacy 
varies a lot within 
Europe

• Spain is at 49%, 
Italy at 37% and 
Portugal at 26% 
versus Germany 
(66%) and Sweden  
(71%)
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More recent evidence (2017 and 2020)
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Risk literacy is particularly low
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Risk literacy is low everywhere in Europe
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Gender differences in risk literacy are particularly large



9

Financial literacy can be linked to financial behaviors
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Financial fragility in Europe: Bruegel’s Policy Contribution 
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According to 2020 Italian data, financial literacy is a shield against shocks 
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Implications for policy and programs

– Financial illiteracy is widespread

 We need large and scalable programs

– Limited financial education programs are not going to 
be effective

 Widespread financial illiteracy requires robust 
interventions

– One size does not fit all

 Need for more targeted programs, particularly for 
vulnerable groups
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Looking forward 

– Financial education to recover from the crisis 

 Invest in knowledge 

– Addressing inequality 

 Differences in financial literacy conducive to 
differences in savings and investment

– Toward a unified capital market

 Critically important to have financially literate investors
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Some initiatives from Italy 

– Financial literacy month (October) 

 It is also breast cancer awareness month (prevention is better 
than the cure) 

– Financial literacy in the theater, movies and literature

 Financial literacy is about life

– Initiatives at the local level

 Work with mayors to promote financial education. Bottom-up 
approach to better understand the needs of people

– Initiatives for women

 Women are interested in financial education programs and have 
a multiplier effect. 



Thank you!

More than ever, women need to be fearless



Thank you!


