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Motivation 

�  One out of every nine individuals living in the U.S. 
was born abroad  

�  When compared to those born in the U.S., 
immigrants are 
¡  More likely to be unbanked 

¡  Less likely to have savings accounts, credit cards and to invest 
in stocks, bonds and mutual funds 

¡  Less likely to be homeowners 

¡  Less likely to participate in formal retirement savings programs 
 

 



Questions 

�  Why are immigrants less likely to use financial 
services? 

�  Can financial education interventions targeted at 
immigrants help increase participation? 

¡  Do they improve financial knowledge? 

¡  Do they affect financial behavior? 

�  Are the effects of such interventions persistent? 



RAND American Life Panel 

�  Internet panel of respondents 18 and over 

�  As of 2010: approximately 3,000 participants 

�  Wealth of information on financial decision making 
and literacy 

�  Easy to do experiments, conduct randomized 
evaluations.  



Immigrant barriers? 

�  Socio-economic differences: no 

�  Among immigrants, those who are Hispanics, have 
limited English ability and don’t have a work visa are 
less likely to participate in the financial market 

�  Participation increases with time spent in the US 

�  Trust in financial institutions and knowledge seem to 
play a role   

 



Hispanic Immigrants are different 
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Trust in Financial Institutions 



Knowledge? 



Intervention: Financial Education Material 

�  Starting Point: FDIC’s Money Smart Curriculum 
¡  “Bank on it” and “Pay yourself first” 

�  Two versions of the material : 
¡  General (information on financial institutions, savings and 

investment products, interest rate calculation “rules”) 

¡  Immigrant-specific Information (documents to open bank 
account, FDIC insurance information, retirement plan rules 

that apply to non-citizens) 

¡  Control group did not get any information.  

Format: easy to navigate website, short messages, pictures 

Randomized evaluation of the materials in the ALP  

 





Results 

�  Intervention had large effects on financial 
knowledge. 

�  Individuals who received the education intervention 
were more likely to: 

¡  Correctly answer questions on investment and savings 
strategies 

¡  Know IRA and 401(k) rules 

¡  Perform simple interest rate calculations 

¡  When questions involved specific immigrant information, the 

effect was larger for the group who received immigrant-specific 
information.  

 

 



Results  

�  Effects were larger for: 
¡  Hispanic Immigrants 

¡  Those with better English language skills 

¡  Those who “paid more attention” 

�  Effect on knowledge was short lived 

¡  Differences across groups after 6 months are much smaller 

�  Find limited effect on intended behavior change 

¡  Self-reported probability to enroll in 401(k) if offered, want to 

learn more about IRA, to open an IRA 



Open questions 

�  What are the most effective designs? 

¡  Present work pointed to importance of translation, focus on 
specific barriers encountered by the group you want to target, 

and interesting and entertaining materials that catch reader’s 
attention.  

�  How to transform short-term learning into long-
term learning and behavioral change? 



Questions? 



Project goals or questions 

�  Investigate barriers to the use of financial services 
faced by immigrants  
¡  limited English proficiency  

¡  lack of U.S. experience  

¡  return migration expectations  

�  Design and evaluate new financial education 
materials that will help immigrants overcome the 
barriers identified  



Knowledge? 

�  Table 7: Hispanic immigrants are as likely to be 
offered employer sponsored retirement plan, to be 
enrolled in this plan to contribute to the plan but are 

much more likely to make a pre-retirement 
withdrawal and to borrow against the plan.  

�  Say these relations hold even after control for age, 
gender, citizenship, income and education.  



Conclusions 

�  We developed and evaluated new financial education 
materials targeted at immigrants. 

�  We used as a benchmark FDIC’s Money Smart 
Curriculum 

�  The treatment group was more likely to answer 
financial knowledge questions correctly 

�  Large and significant effects 

�  When questions involved immigrant-specific 
information, the effect was larger for the second 
treatment group 



Effects of the treatment on knowledge 



Effects of the treatment on Intended behavior 
change 



Conclusions (2) 

�  Effects where larger for: 
¡  Hispanic Immigrants 

¡  Those with better English language skills 

¡  Those who “paid more attention” 

�  Effect on knowledge is short lived 

�  Find limited effect on intended behavior change 


